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McGraw-Hill Education - Europe, United States, 2012. Hardback. Book Condition: New. 16th
Revised edition. 279 x 216 mm. Language: English . Brand New Book. International Marketing by
Cateora, Gilly, and Graham has been a pioneer in the field of international marketing. The authors
continue to set the standard in this edition with new and expanded topics that reflect the swift
changes of the competitive global market, as well as increased coverage of technology s impact on
the international market arena. Now with over 100 new academic articles and their findings
integrated into this 16th edition! Providing a well-rounded perspective of international markets
that encompasses history, geography, language, and religion as well as economics, International
Marketing helps students to see the cultural and environmental uniqueness of any nation or region.
The 16th edition reflects all the important events and innovations to affect global business within
recent years, while including several new and updated learning tools and teaching resources.
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Reviews

This pdf is wonderful. It is definitely simplified but excitement from the 50 percent in the ebook. You wont sense monotony at at any time of your time
(that's what catalogues are for relating to should you request me).
-- Jaqueline Kerluke

I just started looking at this pdf. It can be rally fascinating throgh studying period of time. Its been printed in an extremely basic way and is particularly
only following i finished reading through this publication where in fact altered me, change the way i really believe.
-- Mr. Stephan McKenzie
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