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GRIN Verlag Okt 2007, 2007. Taschenbuch. Book Condition: Neu. 212x144x12 mm. This item is
printed on demand - Print on Demand Neuware - Seminar paper from the year 2001 in the subject
Business economics - Business Management, Corporate Governance, grade: 8, Maastricht University
(-), course: Comparative Management, language: English, abstract: lobalization is one of words used
nowadays to describe the convergence of cultures. Cultures are believed to move closer together as
a result of increased travel, better communication methods and enhanced transportation
opportunities (Hassan,1991). Companies try to anticipate this change by offering standardized
products to a global audience. Examples of global products are credit cards, mobile phones,
automobiles, food and beverages. The Big Mac, for example, is a standardized products market
globally that it is used by economists to measure the purchase power of different currencies, the
famous Big Mac Index. Marketers face many challenges in this global village but one of the most
interesting challenge is how far can standardization of marketing efforts be pursued. Cultural
differences are a logical barrier to standardization of the marketing strategies on a global scale. As
there are countless cultures on this planet, there are also many different needs that must be
satisfied...
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This pdf may be worth purchasing. This is for anyone who statte there was not a really worth reading. I found out this pdf from my i and dad encouraged
this pdf to understand.
-- Mrs. Annamae Raynor

If you need to adding benefit, a must buy book. This really is for all who statte that there had not been a well worth reading. It is extremely diAicult to leave
it before concluding, once you begin to read the book.
-- Claud Bernhard

DMCA Notice | Terms

http://almighty24.tech/globalization-of-marketing-strategies-in-the-lig.html
http://almighty24.tech/globalization-of-marketing-strategies-in-the-lig.html
http://almighty24.tech/dmca.html
http://almighty24.tech/terms.html

	Globalization of marketing strategies in the light of segmentation and cultural diversity

