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By Carla Johnson

Content Marketing Institute. Paperback. Condition: New. 344 pages. Dimensions: 9.0in. x 6.0in. x
0.8in.There is a new era of marketing upon us. The time of reach, frequency, and campaign-oriented
approaches is over. And if businesses dont evolve into this new era, they may find themselves on
the wrong side of history. World-renowned marketing experts Robert Rose and Carla Johnson have
teamed up and synthesized 5 years of research with global brands into a set of better practices that
weave together both the why and the how of navigating this new landscape. By placing strategy
before structure, Robert and Carla illustrate WHY the idea of Content Creation Management will be
a core discipline within tomorrows marketing strategy and HOW content-driven experiences can
be created, managed, scaled, promoted, and measured in todays business. If the goal for
businesses is to become more like media companies, this book is the roadmap to get there. This
item ships from multiple locations. Your book may arrive from Roseburg,OR, La Vergne,TN.
Paperback.
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ReviewsReviews

If you need to adding benefit, a must buy book. It is actually rally interesting throgh reading time period. It is extremely di icult to leave it before
concluding, once you begin to read the book.
-- Olen Mills-- Olen Mills

An extremely awesome ebook with perfect and lucid reasons. This is certainly for all who statte there was not a well worth looking at. Your daily life span
will likely be convert as soon as you complete looking over this book.
-- Anahi Heaney-- Anahi Heaney
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