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Kogan Page Ltd. Paperback. Condition: New. 272 pages. Retail Analytics provides a clear guide to
the speci0c analytical challenges faced by the retail sector, particularly around the nature and
scale of the data obtained in transactions, relative proximity to the consumer, and the need to
monitor customer behaviour across multiple channels. Because retail is focused on product
categories this book advocates a category management approach, taking into account the need to
understand the consumer mindset via elasticity modelling and discount...
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Complete information for book fanatics. It normally does not cost excessive. I am very easily can get a satisfaction of reading a created
publication.
-- Mrs. Winifred Fritsch-- Mrs. Winifred Fritsch

Great e-book and useful one. It usually does not cost an excessive amount of. I am just very easily will get a enjoyment of looking at a created
ebook.
-- Emory Bogisich-- Emory Bogisich

Great e-book and valuable one. This can be for all who statte that there was not a worthy of studying. I found out this book from my i and dad
recommended this publication to understand.
-- Gertrude Pfannerstill IV-- Gertrude Pfannerstill IV
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