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VALUE-BASED MARKETING STRATEGY: PRICING AND COSTS FOR RELATIONSHIP MARKETING
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Vernon Press, United States, 2015. Paperback. Condition: New. Language: English . Brand New Book ***** Print on Demand *****. This book o@ers
novel methods for developing Value-based marketing strategies aimed at increasing revenue and profits. The Value concept relates all the benefits
o@ered by a product with its price and the e@ort required to obtain it. Global competition requires managing Value rather than individual products
or brands. This fosters customer loyalty, and provides a solid basis for relationship marketing. The book takes a practical, step-by-step approach to
explain: How the forces of supply and demand interact with customer Value; The relationships between benefits, quantities, prices and costs; How
to develop e@ective competitive strategies; How to manage inventory and product mix e@iciently; How to apply the Value model to increase
profitability, and solve major marketing problems. The book sets forth several new approaches for marketing and pricing decision-making: The
concept of Value integrates marketing, finance, economics and accounting, in order to link Value-based pricing with relationship marketing. The
law of supply and demand is restated with quantity as a function of Value instead of price; this makes it a more realistic and practical tool for
understanding todays highly todays highly competitive business environment. The confrontation and complementation concepts provide useful
tools for guiding marketers into new segments, and pricing products accordingly. They play a key role for devising win-win strategies, not only with
customers, but also with competitors. The Value Matrix is a practical tool for understanding the products positioning, analyzing its competition,
setting prices and developing strategy. It aims at achieving an optimal balance between customer loyalty and product mix profitability. The Value
Life Cycle illustrates how Value acts as a force that constantly changes revenue, providing insight for developing strategies in each phase of the
products life cycle. Analogies...
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AUTHORHOUSE, United States, 2006. Paperback. Book Condition: New. 274 x 216 mm. Language: English . Brand New Book ***** Print
on Demand *****.THE KEY TO MY CHILDREN SERIES: EVAN S EYEBROWS SAY YES is about...
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I Am Reading: Nurturing Young Children s Meaning Making and Joyful Engagement with Any Book
Heinemann Educational Books, United States, 2015. Paperback. Book Condition: New. 234 x 185 mm. Language: English . Brand New
Book. It s vital that we support young children s reading in ways that nurture healthy...
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TJ new concept of the Preschool Quality Education Engineering: new happy learning young children (3-5 years old) daily learning                 
book Intermediate (2)(Chinese Edition)
paperback. Book Condition: New. Ship out in 2 business day, And Fast shipping, Free Tracking number will be provided aNer the
shipment.Paperback. Pub Date :2005-09-01 Publisher: Chinese children before making Reading: All books are the...
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shipment.Paperback. Pub Date :2005-09-01 Publisher: Chinese children before making Reading: All books are the...
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years old) in small classes (3)(Chinese Edition)
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shipment.Paperback. Pub Date :2005-09-01 Publisher: Chinese children before making Reading: All books are the...
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