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Buying in: What We Buy and Who We Are

By Rob Walker

Random House Trade Paperbacks. Paperback. Condition: New. 320 pages. Dimensions: 8.0in. x
5.2in. x 1.0in.Brands are dead. Advertising no longer works. Consumers are in control. Or so were
told. In Buying In, Rob Walker argues that this accepted wisdom misses a much more important
cultural shift, including a practice he calls murketing, in which people create brands of their own
and participate, in unprecedented ways, in marketing campaigns for their favorites. Yes, rather
than becoming immune to them, we are rapidly embracing brands. Profiling Timberland, American
Apparel, Pabst Blue Ribbon, Red Bull, iPod, and Livestrong, among others, Walker demonstrates
the ways in which buyers adopt products not just as consumer choices but as conscious
expressions of their identities. Part marketing primer, part work of cultural anthropology, Buying In
reveals why now, more than ever, we are what we buyand vice versa. This item ships from multiple
locations. Your book may arrive from Roseburg,OR, La Vergne,TN. Paperback.
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Reviews

This ebook is definitely worth getting. Yes, it is play, still an interesting and amazing literature. I am delighted to inform you that here is the finest book i
have go through in my own daily life and may be he finest pdf for possibly.
-- Dr. Catherine Hickle

This pdf is definitely worth getting. I have got read and i am sure that i will going to read once more yet again in the future. I discovered this pdf from my
dad and i encouraged this book to find out.
-- Korbin Bruen
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