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Prentice Hall, 2007. Softcover. Condition: Neu. Unbenutzte Restauflage Unbenutzt. Schnelle
Lieferung, Kartonverpackung. Abzugsfähige Rechnung. Bei Mehrfachbestellung werden die
Versandkosten anteilig erstattet. - Taking a modern European perspective, "Marketing Strategies"
examines marketing from different angles an order to create a broader understanding of the
discipline. A radical and dynamic approach to the subject is taken, in that there is no discussion of
the traditional 4 'P's, as strategies are company-specific. Instead the author integrates five of the
main contemporary factors that affect marketing in the 21st century: Globalisation, the Impact of
Technology, Ethics, Market Orientation and Sustainability. "Marketing Strategies" is suitable for
upper level courses in BA marketing modules such as marketing strategy, marketing management,
as well as students studying for an MBA and a Business Studies course. 416 pp. Englisch.
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ReviewsReviews

An incredibly amazing ebook with perfect and lucid answers. It is writter in basic terms and never diAicult to understand. Its been written in an
exceptionally basic way and it is only right after i finished reading this ebook in which in fact modified me, affect the way i really believe.
-- Beverly Hoppe-- Beverly Hoppe

Extremely helpful for all class of individuals. Better then never, though i am quite late in start reading this one. I realized this publication from my i and dad
suggested this ebook to discover.
-- Adela Schroeder II-- Adela Schroeder II
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