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Paradigm Publishers. Paperback. Condition: New. 288 pages. Dimensions: 8.9in. x 5.9in. x
0.7in.Nothing affects modern society more than the decisions made in the marketplace, especially
(but not only) the judgments of consumers. Stehr s designation of a new stage in modern societies
with the term moral markets signals a further development in the social evolution of markets.
Market theories still widely in use today emerged in a society that no longer exists. Consumers
were hardly in evidence at all in early theories of the market. Today, growing affluence, greater
knowledge, and high-speed communication among consumers builds into the marketplace notions
of fairness, solidarity, environment, health, and political considerations imbued with a long-term
perspective that can disrupt short-term pursuits of the best buy. Importantly, such social goals,
individual apprehensions, and modes of consumer conduct become inscribed today in products
and services offered in the marketplace, as well as in the rules and regulations that govern market
relations. Stehr uses examples to illustrate these trends and build new theory fitting today s
changing consumerism. This item ships from multiple locations. Your book may arrive from
Roseburg,OR, La Vergne,TN. Paperback.
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ReviewsReviews

I actually started looking over this publication. It really is rally interesting throgh studying period. Once you begin to read the book, it is extremely di@icult
to leave it before concluding.
-- Dana Hintz-- Dana Hintz

Good electronic book and valuable one. It really is basic but unexpected situations in the 50 percent in the pdf. You wont really feel monotony at at any
moment of your time (that's what catalogues are for concerning when you ask me).
-- Elisa Reinger-- Elisa Reinger
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